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SECTION INTRODUCTION

Themainaim of thisBGcountry reportisto enalde the developmentof training materials and
learning outcomeshat are tailoredto the current needs of micrentrpreneurs in the DIFME
partner countriesIn order to do so, it shaitlentify the maindigital internationalisatia and
financial literacyskills that should beaddressedin the DIFMEraining programme and
resourcesas well as the most appropriatiration, mode/s ananethod's of deliveryof such
a programme

The report is organized in six sections. It begins with Introduction section. Section 2
providesa general overview of the state of entrepreneurship and SMBsligaria The main
courses and resources currendiffered by HEIs (Higher Education Institutiandjulgaria are
identidied inSection 3 The man findingsfrom the online surveyand the eyert interviews
conductedin Bulgaria are presented Bection 4and Section 5. The final Secti®provides a
synthesis of the above sectioasd a discussion dhe main insights gainedopgether with
concludirg reflections on the way forward for the DME project.TheDeclarations of Consent

by Expert Intervieweeare provided in Annex 1.



SECTIOR: SBACOUNTRY FACT SHEET ANALYSIS

TheEUhas a welestablished body of literature concerning SMEs and tpeiformance. In

order to provide a overview ofthe state of SME and entrepreneurship irBulgaria this
aSO0A2Y LINPOARSA a2 BBAFKG Sheatsgod Yaiiolis aSphdesvf EU K S
SMEsare highlighted, including a synopsis of the sizefustture and importance of SMEs to

the EU economy, whilst also providing insight into how SMEs have performed in the past and

how they areanticipatedto perform in the future.

2.1 CountryOverview

According to the2018 SBA Fact Sheabout Bulgarid SMEs arehe ¢backbone of the
Ldzf A NFRAY | YOAY f 0 dz@ideolding for 6% 208f yaduy addedind 75.46
of employmentwhich isabove the EU average of 5868nd 66.44 respectivelyOn average,
4.4 people are employed Bulgarian SMEs slightlyhigher thanin the BJ (3.9). During the
period 20112017,Bulgarian SMEs generatedlue added growth of 60% (Fig2.1) which

was particularly strong in micro companies whesdéue addedose by83.9%

Value added of SMEs
(Index: 2008=100, estimates as from 2016 onwards)

180
160 ,,’
’f
140 ""
120 / '--'...-'
-I"'--
100 ——
80 -
S O O N B W B @ @ o
P F N N R NN A g
DRI NI SN SN SN M NS

s SMESs in Bulgaria s S Es in the European Union

Fig2.1: Value added of Bulgarian SMBsurce: EQ018 SBA Fa&heet)

1 EC 2018 SBA Fact Sheed Bulgaria available at:https://ec.europa.eu/growth/smes/busiresadly-
environment/performaneeview_en#annualeport
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SME employment also had a moderate overall growth of@&lat that period (Fig2.2),
following a prolonged downturn between 2009 and 20k#ormation and communication
has been the most dynamic sectoesponsible for the highest ovalt SME job craion in

2011-2017.

Number of persons employed in SMEs

(Index: 2008=100, estimates as from 2016 onwards)
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Fig2.2: Number of persons employed in Bulgarian S#esrce: EU 2018 SBA Fact Sheet

In 20162017 SME value added rose by %.6nd SME employment increased by %1
Expectations for 2012019 are for 15.%increase irSME value added and 34increase in

SME employment, accounting for about 46 500 new SME jobs.

According the 2018 SBA Fact Sheegzf 3 lhiyfedt @@rdormance isin the SBAarea of
WESO02y R OKBulgdighasScomdKaSavéthe EU averaBerformance in the areas

of gate aid & public procurement, access to finance, single market and internationalisation

is in line with theEU averageTheweakestperformance below the EU averagésin the SBA

areasofey’ i NELINBY SdzZNB KA L)X FWBIALBYAGANBY YE&YA YRR N



Class size Number of enterprises Number of persons employed Value added

Bulgaria EU-28 Bulgaria EU-28 Bulgaria EU-28

Number Share Share Number Share Share Billion € Share Share

Micro 309 050 91.5% 931% 586 140 297 % 204 % 55 213% 20.7 %
Small 23734 70% 5.8 % 474 078 24.0% 20.0 % 58 224 % 17.8 %
Mggi:dm' 4316 13% 0.9 % 427 087 216% 17.0% 55 215% 183 %
SMEs 337 100 99.8 % 99.8 % 1 487 305 75.4% 66.4 % 16.8 65.2 % 56.8 %
Large 649 0.2% 02 % 485 486 24 6% 336 % 9.0 348% 432 %
Total 337 749 100.0 % 100.0 % 1972791 100.0 % 100.0 % 25.7 100.0 % 100.0 %

These are estimates for 20417 produced by DIW Econ, based on 2008-20135 figures from the Siructural Business Statistics Database
(Eurostat). The data cover the ‘non-financial business economy’, which inciudes industry, construction, frade, and services (NACE Rev. 2
sections B fo J, L, M and N), but not enterprises in agricufture, forestry and fisheries and the largely non-market service sectors such as
education and health. The following size-class definifions are appfied: micro firms (0-9 persons employed), small firms (10-49 persons
employed), medium-sized firms (50-249 persons employed), and large firms (250+ persons employed). The advantage of using Eurostat
data is that the stalistics are harmonised and comparable across countries. The disadvantage is that for some countries the data may be
different from those published by national authorities.

Fig2.3: Bulgarian SMEs Basic Figusu(ce: EU 2018 SBA Fact Sheet

The basic figures about Bulgarian SMEs, presented éh3gU 2018 SBA Fact Shgetyeal
that 91.8%0f the SME# Bulgariaare micro emerprises slightly lower percentage compared
to the share of micro enterprises in the £28. However, they generate 220f the value
added, which is slightly better than that for the 28 ¢ 20.7@4 The higest percentage of
persons are employed in theiano enterprises in Bulgaria29.74 which is almost equal to

the percentage of the employed in microenterpriseshe EU28 ¢ 29.4%4

2.2 Skills and Internationalisation

The dataabout Skills and innovatiopyesented on Fi@.4 (EU 2018 SBA Fact Sheetveals
that the Bulgarian SMEserform below theEU averagemprovement has been achieveal
several indicators during the last few yearbe percentage of SMEs selling online has slightly
increased from 5%in 2016 to 7.%in 2017(EU average 17.1%4. The turnover from e
commerce has also improved from %4n 2016 to 3.86in 2017 (EU average 10.26%).
However, the percentage of SMEs purchasing online in 2017 is still topdaly 5.8%6 (EU
averageq 25.88%. The only indicator in which Bulgaria isrforming above the EU average
(17.1°®4 is the percentage of people employed that have ICT specialistsl8.15% in 2017.
The percentage of Bulgarian enterprises that train their employees in 2015 is quite low
42.2% and below the EU average of 726ICT skills training to the employees in 2017 is
provided by only 8.2%%o0f the Bulgarian enterprisg&U average 20.0724).



Variation from the EU average
(measuredin standard deviations, EU average=0)

Percentage of SMES introducing product or process innovations; 2014; Bulgana:
14.04; EU avg: 30,9

Percentage of SMESs introducing marketing or organisational innovations ; 2014;
Bulgaria: 14,75; EU avg: 34,89
Percentage of SMES innovating in-house; 2014; Bulgaria: 11,8; EU avg: 28,77
Percentage of innovative SMEs collaborating with others; 2014; Bulgana: 3,11;
EU avg: 11,22
Sales of new-to-market and new-to-firm innovations (percentage of turnover);
2014; Bulgaria: 4,8; EU avg: 13,23

Percentage of SMES selling onling; 2017; Bulgana: 7,09; EU avg: 17,15
Percentage of SMES purchasing online; 2017, Bulgana 5,89; EU avg: 25,86

Turnaver from e-commerce; 2017; Bulgaria 3,51; EU avg- 10,26

Percentage of persons employed that have ICT specialist skills; 2017; Bulgana:
18,15 EU avg: 17,77
Percentage of enterpnses providing ICT skills training to their employees; 2017,
Bulgaria: 8,21; EU avg: 20,07
Percentage of all enterprises that train their employees; 2015; Bulgana 42,2, EU
avy: 72,6

Nationa R&D available to SVEs (1-5); 2017; Bulgaria- 2,08; EU avy: 253

20 15 -10 05 00 05 10 15 20

Note: Data bars pointing right show better performance than the EU average and data bars pointing left show weaker performance.

Fig2.4: Skills and InnovatiofSource: EU 2018 SBA Fact Sheet)

The data shown on FR)5, regarding the single market principleeveals thatBulgaria
performsin line with EU average as far as the percentageubldic contracts secured abroad
by SMEg 3.2%in 2013 (EU averagge2.6%) and theSMEs with intreEU exports of good®o
of SMEs in industryd 16.8%in 2015(EU average 16.5®%6) are concernedHowevae, the
proportion of SMEs that export online inti&UJis low pnly increased from 1%in 2009 to
3.3%%0in 2017)and well below the EU averag®.38%). The percentage dSMEs with intra

EU imports of goods (% of SMEs irustdy) is also low (19.2%) and kelow the EU average
(25.3%%).



Variation from the EU average
(measuredin standard deviations, EU average=0)

Number of sngle market dredives not vat transposed; 2017, Bulgania: 13; EU aug- 8.2
Average fransposition delay for overdue direcives (inmonthe), 2047, Bulgaria &, BJ avg 8.7

Number of panding infingsmment procesdings, 2047, Bulgana 15 EU awp: 24

Public contracts sscursd sbmsd by SMEs (percentage of tota valus of public comracts), 2013,
Bulgana: 32: El)avg 26

SMES with intra-EL expads of poods | percentage of SMES in induslry), 215, Bulgara: 16.60
EL awg: 1657

SMEs with intra-EU impans of poods (parcantage of SMEs in industry); 21 35, Bulgana® 1026,
EU @y 2539

Intra-EL) onlime sxpodars (% of SMES), 2017, Bulgaria 3.35; EU avg: B3E
Eagy market access for new and growing finms (1-5); 2017, Bulgana: 2.94; EU avg: 2.76

Markel access for new and growing Tiemes wilhowt being unfairy blocked by estatlished Tirms (1-
5\ 201T; Bulgariz: 271, EU vy 2.73

20 415 10 05 0.0 05 1.0 1.5 20

Note: Data bars pointing right show better perfarmance than the EU average and data bars pointing left show weaker performance.

Fig2.5: Single markefSource: EU 2018 SBA Fact Sheet)

The data on Fig.6, referring to internationalisationshows that Bulgarias undeperforming

in terms of percentage dExtraEU onlhe exportersg 1.83%in 2017 (EU average5.04%),
percentage oSMEs with Extr&U exports of goods (% of SMESs in industig)/ 36in 2015
(EU average 9.69%), and percentage oBMEs with extr&U imports of goods (% of SMEs in
industry)¢ 10.726in 2015 (EU average 11.29.

Variation from the EU average
(measuredin standard deviations, EU average=0)

Infarmeation availability (0-2); 2017, Bugaria: 1,8 EL aug: 1,76
Imvoiverment o trade commmunty (0-2); 2M7. Bugara 1.5 EL avg: 1,65
Advance uings (0-Z), 21T, Bugana 2; ELl aug: 1 82

Forrraltias - auomation (-2, 2017 Bulgana: 2, ELl aug- 1,72

Formalities - procedures ((-2]; 2017, Bulgana: 1,88, EU avg: 161

Border Agency Co-operation (0-2); 2017, Bulgana: 1,67; EL aug: 1.44

Extra-ELl orline exporters (% of SMES); 2017, Bulgaria: 1,83, EU aug: 5.04

SMEs with extra-£L) exports of poods (pereriape of SVESIn industry), 2015, Bulgana: 7 735
BV avg: 0,80

SMEs with exira-ELl imports of goods (percantage of SMEs in industny); 2015, Bulgana: 10.72;
EU avg- 1129

-20 -1,5 -1,0 -0,5 0,0 0,5 1,0 1.5 20
Note: Data bars pointing right show better performance than the EU average and data bars poinfing left show weaker performance.

Fig2.6: Internationalisation(Source: EU 2018 SBA Fact Sheet)

Major policy initiativego promote internationalisationn Bulgarianclude
1 The establishment of th8ulgarian SME Promotion Agen¢BSMEPA)

1 ThedNew Technologiesa Support Internationalisatiod measure
8



1 dCreating conditions for sustainable development and successful integration of
Bulgarian enterprises on European and international marketehich is to be
implemented by BSMEPA with a totaldget of EUR 5 million

T Aninteresting initiativei$¢ KS [/ 2dzy OAf 2F 22YSy Ay .dz@aAyS
Academy The Leadership Academy is an annual highly professional training
programme that is organised and funded by companies on the Counsibofen in
BusinessinBulgNA I @ ¢ KS | OF RSY@ LJzNBA dzSwtoafigrS 2 F
accessible programmes to promote the professional development of women in small

and mediumsized businesses and to help them grow into management positions.

2.3 SME Blicy Prioritiesand Entepreneurship

U Improvement of theBusinessnvironment for SMEs

According to the 2018 SBA Fact ShBetgaria has made policy progress in implementing the
recommendationsby introducing 19 new policy measures addressing eight outhef 10
policy areas undethe Small Business Adhe Bulgarian government was most actinghe
areas ofresponsive administration, access to finance and internationalisation. Efforts have

also been made with regasdo skills & innovation and entrepreurship.

The score on thecomplexity of administrative procedures for doing business has slightly

improved.

Since 2008, numerous measures have been taken and currently new financial instruments are

availablefor SMEs.

In 20172018 four important new measurebave beenintroduced wnder the skills &

innovation principle:

1 o&Development of a modern industrial property system that supports the activities
from the Patent Officé Y S| & dzNB

{ dntroduction of credits in the vocational edu@an and training systegr Y S| & dzNB

f dDevelopment of innoative products andlJNB RdzOG A 2y ¢ Y S| & dzNB

T bl 0A 2yl fDigiah ™MdnsioSaton af Bulgarian Industryindustry 4.@



LY FRRAGAZ2Y S adzJL2 NI T 2iNplementatio®of dkBRes scHemes K N2 dz3

by the Executive Agency for the Promotion ofEBMvas formally announced

In 20172018 thedSupport for Pilot and Demonstration of Resource EfficiéncyY S | & dzZNB K |
beenadopted providing support for the implementation ofechnological and ICT solutions
and methods for optimising production processesddor the lowering of the use of raw

materials and waste generated.

U Policy-related Problems which stillmpact SMEs

The achieved results related to thmplementation ofpolicyrecommendationsn the period
20082018are considered limited.

The proposed masures are addressing mostly administrative burdens affecting SMEs, and
many of them are still in the initial stagekimplementation. The complexity of administrative

LINE OSRdzNB& FT2NJ R2AYy 3 0 dza A yid thid indicatorisstill belov K A 3 K
the EU average.

Despite of the fact thahew financial instruments are availablBulgarian SMEs still da
RAFFAOMzZ GASa Ay 200GFAYAY3 Llzo0f A0 3Idz2 NI yiSSa
are also lagging behind in terms of aessing alternative sources of funding such as

crowdfunding and business angels.

Limited policy progress has been aehed in facilitating SME access to public procurement.
E-procurement has only been partially introducedd the procurement process is Btnot

sufficiently SMEriendly.

Rural-based SMEs face challenges in usirggmices and the -services provided biocal

authorities are limited.

U Introduction of New Policy Measures in théntrepreneurshipArea
Two measures have been introduced undee tbntrepreneurship principlduringthe last 10
years

1 Yhe Development of Social Entrepreneurdiligeasure- funded by the Human

Resources Development programme 2020 (OP HRDaimed aftfacilitating

10



access to employment, supparg social inclusion ofulnerable groups and creiag
the right professional integration conditions within the social economy.

f ¢ K Suppbrt for Entrepreneurshp  Y'S | & dzNB X  dzy R&INdprovidiBg ht | w5
tools, training and service® unemployed individuals to start a selmployed

business

U Developmentsthat have taken place inLocal Scale-Up Activities, Initiatives and

Policies
Scaleups are now receiving support to access commercial opportunities, and financing
through operational programmes, low interest loans and gageas provided by the National
Guarantee Fund. However, despite these initiatives sopke still lack a critel mass of

effectively interconnected ecosystems.

TheBulgarian SME Promotion Agen@s been established, bdespite ther support SMEs
still face significant obstacles to becoming internationalisedincluding difficulties in
meeting the requirements in foreign markets and in protecting their Intellectual property

rights.

U Areas for Improvement

Additional policy efforts are considedeecessaryor improving the skill base of the Bulgarian
workforce, for promoting entrepreneurship and developing innovations, for applying

environmental policies and continuing the implementation of the single market principles.

Greater efforts are needed to promotéSME use of new financial instrumentsand

participation in public procurement procedures.

The use ok-servicesshould beimproved,and the number ofe-services provided by local

authoritiesshould be increased

11



SECTIOR ¢ COURSE ANALYSIS

Bulgariaoffers a wide range of courses aimed at assisting individuals further their knowledge
in business, management and finan@éesummary of course specifications in provided in

Table 3.1 below, while @etailed list is avéable in Appendix 1.

Digital Garazh

Provided by Google andvailable at the following link:

https://learndigital.withgoogle.com/digitalengarazh

Provides free online courses for acquiring digital skills to enhance carreer or business. The
online courses are flexible and personalized, covetimge main aspects; Data and
technologies, Digital marketing and Career development. The courses areesiahagd and
include video lessons, practical exercises, real life examples, and evaluatiof beotgurses

are in BulgarianCertification is promed.

Organizing seminars and coaching services are also offered.

SoftUni Digital
Available at the followig link:https://digital.softuni.bg/trainings/opencourses

Provides online courses for digital skitsodularbased. Some of the basic modules aeefy

available, othes are paid.

They provide a Digital Marketing programnigts://digital.softuni.bg/) which is delivered

within a 18month period. The programme starts with a free module btarketing
Fundamatals and then an entry exam follows. The admitted students continue with the
other 8 coursesncluded in the programme. Blended learning is the offered tr@gmode-
one-to-one traditional classes are performed twice a week in the evenings and ordiaacie

learning is also available.

The courses are in Bulgarian.

12


https://digital.softuni.bg/

Programmes and Courses the University of National and World Economy (UNWE)

=

BSc Programme in Finance

BSc Programme in Business Informatics and Communications

MSc Programme in Businessadmmhatics

MSc Programma Business Informatiosith specialization for Business Analyses
MSc Programme Banking and interlational finances

MSc Programme in International finances and business

MSc Programme ifinancial management

MSc Programme in DigltMarketing

MSc Programme in Digiteconomy

= =2 =2 A2 A A A A

MSc Programmen Entrepreneurship

Programmes and Courses at théigher School for Insurance and Finance
Available athttps://vuzf.bg/programs/magistar
Offering master programmes in:

1 eCommerce and Laggics andSugply Chain Management eesystem
(https:/Ivuzf.bg/programs/magistar/eargoviyai-eko-sistemana-logistichnii-

dostavniprotses), including specilaized courses in:

1] Statistics for business and markets

a Basic business models for online selling of products
a Channels for selling products andgees

a Compulsary elements for online selling

u eShop development

a Communication and aftersale policy

a Supply Chain Network Design

a Supplier relationship management
u Product management from &CMviewpoint
a Relationship managaent with logistic servicesuppliers

13



1 Business and digital transformation (block chain innovations), including the following

specialized courses:

a Basics of Blockchain technology
u Blockchain ec@ystem

u Blockchain innovations

U Financial risk management

1 Busines software and ER$ystems

u ERRsystems

1] Business process management

u Customer relationship management systems
U Business Intelligence systems

u Financial modules in ERP systems

14



SECTION: HIFME ONLINE SURVEY RESULTS

4.1 GeneralDemographics and Background Bespondents

A total of69responses were receivedr the online surveyn Bulgaria This section describes

the sample in terms of key demographics and background informafioenumbers reported
relate to the respondents who answerdat particularquestion, who sometimes were less

than the full sample. l.e., those who skipped particidaestions are not considered in the
figures presented. This will be specified by means of notes beneath the Figures illustrating
the relevant descriptive statistics.

More thanhalf (=32, 53.3%) of theBulgariarrespondents werdemale,most of them(n=54,
90.0%) falling within the bracket df8-25 years of age. This wasvall educated sample, with
nearly one halfr{=25, 41.7%) being in possession ofBachelorDegree 15.0% (n=9) of the
respondents were with a Masters degree, and another %3.}h=21) holding an

undergraduate qualification. Further details are presentedFigures 4.1, 4.2 and 4.3 below.

Whatis your gender?

60.00%

50.00%

40.00% -

30.00% -

B Responses

20.00% -

10.00% -

0.00% -

Male Female

Figure 4.1wSaLR2 YRSY (14 Q D fwicRabshkledsohShippedh 0 dzii A 2 V
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How old are you?

100.00%
90.00%

80.00%
70.00%

60.00%

50.00%

B Respaonses
40.00%

30.00%
20.00%

10.00%

0.00% T - T I T I T —
18-25 26-35 36-45 46-55  56unoseue

Figure 42:w S a LJ2 y ARy8DfsiriBufion (Note: Answereds0, Skippeds)

Whatis the highest level of education you
have completed? (EQF levels)

45.00%

40.00%
35.00%
30.00%
25.00%
20.00%
15.00%
10.00%
5.00%
0.00% T — - T
’i“\ b,b(‘\ 6‘2;‘\\ ((\'z>

Figure 43:w S & LJ2 Y IR&:Voli Bl @atioNote: Answereds0, Skipped9)

About 2/30f the respondents werpeople whowould like to start a business sorday(n=40,

62.5%), only a few were business owners=6, 9.440 and very fewwere aspiring

16



entrepreneurs who were planning to start a business in the next 12 mom#3 8.1%).

Business managergere only 2 (3.1%) ithe Bulgariansample More than two thrds of the
respondents were from micro enterpris@s=28, 46.7%) and small enterprise@=16, 26.7%)

the others (=8+8, 13.836+ 13.3% were from medium and large enterprises, which indicates

a highly relevant sample for this survéylany respondentsstill have not decided in which
business area they want to operate=19, 31.1%)or do not specify the selected business area

(n=16, 26.2%), a fewere from theW S R dzO | { A(B=Y, 8.2t WRY F2 NX I GA 2y
O02YYdzy A Ol ((h=2 §6%)(seFiQuee4M)4.5 and 4.6 for further details).

Which of the following professional
situations fits you best?

70.00%
60.00%
50.00%
40.00%
30.00%
20.00% H Responses
10.00% -
0.00% I - .
I am a business I will be I would like to 1 am a business None of the
owner startinga startabusiness manager above
business in the  some day
next 12
months

Figure 44:w S & LJ2 y BuSiness fngblvemeriote: Answered64, Skippeds)
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the business, including yourself?

I I | Responses

How many employees are employed in

50.00%
45.00%
40.00%
35.00%
30.00%
25.00%
20.00%

15.00%

10.00%

5.00%
0.00%

10-49 (small  50-249 (medium 250 or more

1-9 (micro
enterprise)

enterprise)

enterprise)

Figure 45: Size of Businesses Represented by Respond@eoits Answereds0, Skipped9)

In which industry do you/does your business
operate?

M Responses

e e |

R

35.00%

30.00%
25.00%
20.00%
15.00%
10.00%

5.00%

0.00%

(Aj1oads ases|d) 1ay10
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Figure 46: Sector oBusinessse Represented by Respondeitste: Answered61, Skippeds)
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About 2/3 of the respondents were with a business established during the last 2 ped6s (
62.1%), for 10.3%r{=6) the business was either3or 610 years old, and only fewere with
well-established business8.626(n=5) witheither 11-150r more than 15 years old business.
Almost half of the sample were with@ole proprietorshigpusiness{=25, 41.P4), one third

¢ with aLimited Liability Comparnyn=19, 31.P24. Further deails are preseted on Figures 4.

and4.8 below.

When was the business established?

70.00%

60.00%

50.00%

40.00%

30.00% B Responses

20.00%

000% T T T . T . 1
0-2vyearsago3-5yearsago 6-10years 11-15years More than 15
ago ago years ago

Figure 47: Age of Businesses Represented by Respond@iiig: Answered58, Skippedi1)
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Whatis the legal status of your business?

45.00%
40.00%
35.00%
30.00%
25.00%
20.00%
15.00%
10.00% M Responses
5.00% . l
0.00% T T T T — \
Sole Partnership Limited Shareholding Shareholding
proprietorship Liability =~ company with company with
Company non-traded shares trade in
shares or the stock
shares traded market
privately

Figure 48: Legal Status of Businesses Represented by Respon@enésansweredso,
Skipped9)

4.2 Financial Literacy

Respondents were asked to rate themselves on their financial literacy eponb Likert
scale, ranging from very poor (1) to very good (5). The meamatelf) of responderg who
answered this questiorbg out of the initial69 respandents) was of 82, which indicates that
on average, these respondents are satisfied with their own financial literacy. In figct, t
majority of respondents who answered this question rated their financial literaayoad
(n=26, 46.4%) average(n=18, 32.1%) or very goodn=11, 19.6%) Only1 respondent {.8%)
rated it as very poofsee Figurd.9).
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How would you rate your financial literacy?

50.00%
45.00%
40.00%

35.00%

30.00%
25.00%
20.00%
15.00%
10.00%
5.00%
0.00% _—

very poor poor average good very good

Figure4.9:wS & LJ12 Y RSY (1 4 Q C A JRatiggENote: Answdredsd) Eippddide { St F

The respondentsvere then given a list of financigiroducts and services, and &skto
indicate which ones were or had been held by their business, and which they believed might
be required for their business in the futur€he top three financial products / services that
were held by the56 respondentswho answered this questioare a Current bank account
(n=3L, 55.4%), Savings bank account and Insurangéh equal scores (n=24, 42.9.6%he
least popular financial products/services déerofinance loarand Factoring/forfaiting (each
with n=3, 5.6%)Loan from a nonbank financial istitution (e.g. microfinance institutions,
credit cooperatives, credit unions, finance compani@sil Supplier credit§each withn=4,
7.3%).With regards to future requirements, the two financial products that were selected
most frequently wereWarehousereceipts financing/Repurchase agreemefits6, 11.%)

and Supplier creditgn=6, 10.94. Bank loanand Microfinance loan(each with n=5, 9.3%)
Currency exchange (sp@ihdForward contracting / Future@ach with n=5, 9%)were also

selectedrelatively fequently as future requirements (See Figdré&0).
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Could you please indicate (a) which of the following
financial products/services are held or has been held by
your business, and (b) which you believe may be
required for your business in the future?

60.00%

50.00%

40.00% -

30.00% -
B My business holds/has held these financial

20.00% - products/services

My business may require these financial
products/services in the future

10.00% -

0.00% - Don't know

Figure4.10. Financial products/services held and future requiermeMste: Answered56,
Skipped13)

Half of the respondents think that theycamot make decisions about financial
products/servicesndependently(n=28, 50.0%), most of the others believe they are able to
take such decisions themselves (n=22, 39.3%), only 1078) &re not sureMore than half

of the respondents do ndtave a written financial plan faheir businesgn=31, 55.4%),rdy
17.9% (n=10) have on®lore that 1/3 of the respondents think that anternal accountant
will be responsible for the bookkeeping in their business (n=21, 37.5%), 26.8% (n=15) are/will
be using an external accountant, only 5 of them (8.9%) will begdibiat themselvesMore
than 2/3 of the respondents personally keep an eye on the job mdrke38, 67.99, about
half of them are also personally interested in the housing market (n=33%%&®d interest
rates (n=27, 48.2%). The respondents are lessasted in the stock market (n=8, 14.3%) and
the government benefits (n=9, 16.1%urther ddails are presented on Figuresl4, 4.12,
4.13and 414 below.
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60.00%

Do you require assistance from external
sources such as a bank or financial
advisors, in order to make decisions

about financial products/services?

50.00% -
40.00% -
30.00% -
20.00% -
10.00% -
0.00% -

B Responses

No, | can make such Yes, | am unable to Don't know
decisions independently make such decisions
independently

Figure4.11 Assistance from external sources for decisions about financial

products/servicegNote: Answered56, Skipped13)

Do you have a written financial plan for
your business?

60.00%

50.00%

40.00%

30.00%

B Responses

20.00%

10.00%

0.00%

Yes No Don't know Not applicable

Figure4.12 Written financial plan for thebusinesgNote: Answered56, Skippedi3)
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Who is/will be responsible for
bookkeeping in your business?

40.00%
35.00%
30.00%
25.00%
20.00%
15.00% B Responses
10.00%
soo I
0.00%
Internal External Dont know Not Other
accountant accountant applicable  (please
specify)

Figure4.13 Responsible for bookkeepin@ote: Answered56, Skipped13)

Do you personally keep an eye on any of
the following?(tick all that apply)

80.00%
70.00%
60.00% -
50.00% -
40.00% -
30.00% -
20.00% -
10.00% - I I: B Responses
0.00% -
e o 0(\ o &
6\'5“- 6@“- o° & ,\\'e? _\3':}' ((31‘* N 0(@-
) & ‘\\& dgf’ N S (}o“‘ O
\}‘9\ "0 0(\(.' ¥ & ‘\0\ Qz’(\ ((\0(‘
®° g & AN &
e A o &
<& 2 N
N} &

Figure4.14 Attention to trends(Note: Answered56, Skipped13)
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Next,respondents were given three multiple choigeestions and asked to select the correct
definitions for a balance sheet, a cashflow statement, and a profit and loss statement. The

vast majority 76.8%,73.2% and69.6%) knew the caect answers to these questions.

Please select the correct definition of (a) a
balance sheet, (b) a cashflow statement, and
(c) a Profit & Loss (P&L) statement.

100%
90%
80%
70% -
60% - —

50% - —

40% - —  Ma)ABalance sheet is

30% - —

20% - —— M b) A cashflow statement is
10% -
0% -

c) A Profit & Loss statement is

A financial Arecord of flow of  Arecord of
snapshot, taken at financial resources operating results
a point in time, of over time of a firm over time

the firm's assets
and liabilities

Figure4.15 Knowledge aboubasic financial concept®lote: Answered56, Skipped13)

Are the following statements true or false?

Buying a single company stock usually provides a
safer return than a stock mutual fund

It is usually possible to reduce risk of investing in the
stock market by buying a wide range of stocks and
shares

If someone offers you the chance to make a lot of
money it is likely that there is also a chance to lose a

lot of money Don't know

| |
1 M False
It is less likely that you will lose all your money if you
o HTrue
save it in more than one place

High inflation means that the cost of living is rising
rapidly

An investment with a high return is likely to be high
risk

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Figure4.16. Basic financial knowledg@ote: Answered56, Skippedi3)
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Next, respondentsvere given a list of financial litecg skills and asked to rate on g6int
Likerts scale (1 = low, 5 = high) how proficient they felt on each, how important they thought
they are for running a business, and whether they would be interested in atterzdaogirse

or training related to theseskills. The average values achieved, shown on Fig.4.17, are
between 2.5 and 3 which means that the respondents are quite unconfident about their
financial literacy skills. They are most confident abBasic payment ahdeposit services
(average 3.29)Phnning beyond the short tern{average 2.96) andPersonal risk and
insurance(average 2.95). The respondents think their weakest skillsSaeking financial

protection fortheir businesgaverage 2.52) andinancing théusinesqgaverage 2.64).

Could you please indicate on a scale from 1 (low) to 5
(high) how proficient you are in each of the following
financial literacy skills?
Obtaining financial information, education
and advice

Seeking financial protection for your business
Recognising external influences

Business risk and insurance

Personal risk and insurance

Planning beyond the short term i

B Weighted Average

Short-term financial management

Keeping records and accounting

Registration, taxes and other legal
requirements

Financing the business

Basic payment and deposit services

Figure4.17: Proficiency in financial literacy skillsiote: Answered56, Skippedi3)

Most of the respondents agreed that these financial literacy skills are important for running
a business which is obvious from thehieved scores on Fig.4.4 &ll the averge values are

above 4 .Business risk and insuraniseconsidered most important (average 4.23), followed
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by Registration, taxes and other legal requiremefdserage 4.21)Keeping records and

accountingand Finaging the business (each with average 4.20).

Could you please indicate on a scale from 1 (low) to 5
(high) how important you think these skills are for running
a business?

Obtaining financial information, education and advice
Seeking financial protection for your business
Recognising external influences

Business risk and insurance

Personal risk and insurance

Planning beyond the short term

H Weighted Average

Short-term financial management

Keeping records and accounting
Registration, taxes and other legal requirements
Financing the business

Basic payment and deposit services

Figure4.18 Importance offinancial literacy skill§Note: Answered56, Skipped13)

The scores shown on Fig.4.19 reveal that the respondents are interesatidridling a course
or training inthe listedfinancial literacy skillg all average vales are between 3.56 and 3.93.
The highest interest seems to beBusiness risk and insuranverage 3.93)Recognising
external influencegaverage 3.89) anBinancing the businegaverage 3.88). Lower interest
is expressed i®btaining financial infonation, education and advicg@verage 3.56)Basic
payment and deposit servicdaverage 3.6) andKeeping records and accountif@verage
3.66).
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Could you please indicate on a scale from 1 (low) to 5
(high) whether you would be interested in attending a
course or training in any of those skills?

Obtaining financial information, education and advice
Seeking financial protection for your business
Recognising external influences

Business risk and insurance

Personal risk and insurance

Planning beyond the short term = Weighted Average

Short-term financial management

Keeping records and accounting

Registration, taxes and other legal requirements

Financing the business

Basic payment and deposit services

Figure4.19 Interest in attending a course or training ifinancial literacy skillgNote:
Answered56, Xipped:13)
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4.3 Digital Internationalisation

About 1/3 of the respondenté&=21, 37.5%jurrently conduct business domestically Inatve

growth ambitionsto foreign markets (including EU countries), 16.1% (n=9) opéatte on

domestic and foreign maekts, 12.5% (7) are only on domestic market @&R0).Almost ¥ of
the them (n=41, 73.2%3dvertise their products and/or services online (Fig.4.2hy nore

than 2/3 (n=38, 67.9%) are selling their products and/or services online (Fig.4.22).

Where do/will you conduct business?

40.00%
35.00%
30.00%
25.00%
20.00%
15.00%
10.00%
5.00%
0.00% . . . . . M Responses
In domestic Currently only In foreign In both Don’t know
(local) markets domestic but markets  domestic and yet
only with growth (including EU foreign
ambitions to  countries) markets
foreign only
markets
(including EU
countries)

Figure4.20: Place of conducting businegsote: Answered56, Skippedi13)
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Do/will you advertise your products and/or
services online?
80%

70% -

60% -

50% -

40%

B Responses
30% -

20% -

10%

0% -
Yes No Don’t know yet

Figure4.21 Advertising onling(Note: Answered56, Skipped13)

Figure4.22 Selling onlingNote: Answered56, Skipped13)

Most of the respondentgn=48, 85.7%) are interested internationalising their business
(expanding it into foreign markets using digital tools and channels) (Fig.#28).of them
use every daysocial media platforms like Facebook, Instagram, Twitter(ated4, 78.6%)

Webste (n=43, 76.8%)Email (n=42,77.8%) andOnline communication services such as
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